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The number of mobile voice subscriptions has been adjusted downward due to revised figures
submitted by an operator.

Free-to-Air Revenues have been amended for Q4 2023 based on revisions submitted by
concessionaires.

The Free to Air TV market has been separated into the Free to Air TV market and Broadcasting
Services via Cable market.

Penetration rates have been calculated using the Central Statistical Office figures as follows:
a) 1,365,805 (2022 Mid-year population estimate) for Q4 2022 to Q3 2023
b) 1,367,510 (2023 Mid-year population estimate) for Q4 2023 to Q1 2024

c) Number of households - 401,382 (Trinidad and Tobago 2011 Population and Housing Census
Demographic Report, Central Statistical Office)

5. Average Revenue Per User (ARPU) is calculated for each quarter using total quarterly revenues
divided by subscriptions.
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@ TOTAL NUMBER OF
SUBSCRIPTIONS
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Fixed Voice Penetration

FIXED VOICE . . . N FIXED LINE
PENETRATION PER Penetration Rate of Fixed Line Subscriptions PENETRATION PER
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GROSS
REVENUES

$76.3m
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Fixed Voice Revenues

GROSS REVENUES FROM DOMESTIC FIXED VOICE SERVICES
FROM Q1 2023 TO Q1 2024

$85.2

—— 5783 $78.2 $77.0 $76.3

Jan-Mar 2023 Apr-Jun 2023 Jul-Sept 2023 Oct-Dec 2023 Jan-Mar 2024

== Gross Revenues from Domestic Fixed Voice Services
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% HHI

3,265
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Fixed VVoice HHI
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ARPU

$249

Y-0-Y
PERCENT
CHANGE
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CHANGE
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Fixed Voice Average Revenue Per User

ARPU from Domestic Fixed Voice Services
from Q1 2023 to Q1 2024
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TOTAL NUMBER OF
@ SUBSCRIPTIONS

1,791,400
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9/13/2024

$2,500

Thousands

$2,000

$1,500

$1,000

$500

Mobile Voice Subscriptions

Number of Mobile Voice Subscriptions
from Q1 2023 to Q1 2024

2,012.4 2,028.7 2,023.5 2,017.4

~— e —
N1.4

Mar-2023 Jun-2023 Sep-2023 Dec-2023 Mar-2024
I Prepaid Subscriptions I Postpaid Subscriptions
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Mobile VVoice Penetration

INHABITANTS

Penetration of Mobile Voice Subscriptions

13 1 O from Q1 2023 to Q1 2024
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Mobile Internet Penetration

PER 100 Penetration for Mobile Internet Subscriptions
INHABITANTS from Q1 2023 to Q1 2024
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GROSS
REVENUES

$ 509.8m

Y-0-Y
PERCENT

CHANGE

-2.1%

Q-0-Q
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-0.7%
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MILLIONS

Mobile Services Revenues

REVENUES FROM DOMESTIC MOBILE SERVICES
FROM Q1 2023 TO Q1 2024
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=0O=Revenues from Domestic Mobile Services (TTS)

Mobile services revenues include revenues from mobile voice and Internet subscriptions.
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HHI

5,047
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5,203

HHI for Domestic Mobile Services
from Q1 2023 to Q1 2024
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ARPU

$284

Y-0-Y
PERCENT
CHANGE

8.8%0

) Q-0-Q
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CHANGE

10.9%

9/13/2024

Average Revenue Per User
Mobile Services

ARPU for Domestic Mobile Voice Services
from Q1 2023 to Q1 2024

TTD 300
TTD 250
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TTD 150
TTD 100

TTD 50

TTDO
Jan-Mar 2023 Apr-Jun 2023 Jul-Sep 2023 Oct-Dec 2023 Jan-Mar 2024

B ARPU - Mobile services

Mobile services revenues include revenues from mobile voice and Internet subscriptions.
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TOTAL NUMBER OF
SUBSCRIPTIONS

403,500

Y-0-Y
PERCENT
CHANGE

2.4%

Q-0-Q
PERCENT
CHANGE

-0.2%

Fixed Broadband Subscriptions

Number of Fixed Broadband Internet Subscriptions
from Q1 2023 to Q1 2024
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5
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N w w
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o o o o o o o

o

B Fixed Broadband Internet Subscriptions

* Data estimated for the following concessionaire who had not submitted data at the date of publication:
Q1 2023 — Q1 2024: Greendot Limited
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Fixed Internet Penetration

FIXED INTERNET FIXED INTERNET
PENETRATION . . . PENETRATION
PER 100 Penetration for Fixed Internet Subscriptions @ PER 100
INHABITANTS from Q1 2023 to Q1 2024 HOUSEHOLDS

29.5 96.1

Mar-2024
Y-O-Y
PERCENT
CHANGE
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PERCENT
CHANGE
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Q-0-Q Q-0-Q
l\‘e PERCENT Mar-2023 9 PERCENT
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o

_O . 3% 20 40 60 80 100 120 O . 5%

B Fixed Internet Penetration (Household)

B Fixed Internet Penetration (Population)

* Data estimated for the following concessionaires who had not submitted data at the date of publication:
Q1 2023 — Q1 2024: Greendot Limited
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MILLIONS

Fixed Internet Revenues

GROSS REVENUES FROM FIXED INTERNET SERVICES
FROM Q1 2023 TO Q4 2024

TTD 350 330.1
306.6 306.0 307.8 . 319.6

TTD 300
TTD 250
TTD 200
TTD 150
TTD 100

TTD 50

TTIDO
Jan-Mar 2023  Apr-Jun 2023*  Jul-Sep 2023*  Oct-Dec 2023*  Jan-Mar 2024*

=e=Gross Revenues from Fixed Internet Services

* Data estimated for the following concessionaires who had not submitted data at the date of publication:
Q1 2023 — Q1 2024: Greendot Limited
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2,552
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PERCENT
CHANGE
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Fixed Internet HH

HHI for Fixed Internet Services
from Q1 2023 to Q1 2024
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—=@—Fixed Internet HHI

* Data estimated for the following concessionaires who had not submitted data at the date of publication:
Q1 2023 — Q1 2024: Greendot Limited
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ARPU

$792

Y-0-Y
PERCENT
CHANGE

1.5%

Q-0-Q
PERCENT
CHANGE

-3.4%

Fixed Internet

Average Revenue Per User

TTD 900
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TTD 300
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TTDO

ARPU for Fixed Interne Services
from Q1 2023 to Q1 2024

820
$780 $775 $773 > $792

Jan-Mar 2023 Apr-Jun 2023* Jul-Sep 2023* Oct-Dec 2023* Jan-Mar 2024*

B Fixed Internet ARPU

* Data estimated for the following concessionaires who had not submitted data at the date of publication:
Q1 2023 — Q1 2024: Greendot Limited
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TV Subscriptions

TOTAL NUMBER

@ OF Number of Subscription TV Subscriptions
SUBSCRIPTIONS from Q1 2023 to Q1 2024
215,300 27 asa
J 2 : 222.2 218.2 216.5 215.5
&
3 200
T
I—
Y-0-Y
PERCENT 150
CHANGE
-4.5% 100
50
Q-0-Q
PERCENT 24 2.2 2.1 1.9 1.8
CHANGE 0
Mar-2023* Jun-2023* Sep-2023* Dec-2023* Mar-2024*
- O . 6 % B Analogue Subscriptions B Digital Subscriptions =e==Total TV Subscriptions

TV Subscriptions refer to subscriptions to Subscription TV services

* Data estimated for the following concessionaire who had not submitted data at the date of publication:
Q1 2023 — Q1 2024: Greendot Limited
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Subscription TV Penetration

SUBSCRIPTION TV
PENETRATION PER
100 INHABITANTS

Y-0-Y
PERCENT
CHANGE

-4.9%

Q-0-Q
Ise PERCENT
CHANGE
-1.3%
14/12/2023

. - . SUBSCRIPTION TV
Penetration Rates of subscription TV Services PENETRATION PER
from Q1 2023 to Q1 2024 100 HOUSEHOLDS
Mar-2024* F 5 2 7
Dec-2023* F
Y-0-Y
PERCENT
sep202: | = PERCEN
O/
Jun-2023* F -5 i 2 0)
Mar-2023* F
Q-0-Q
0 20 40 60 80 100 Iee PERCENT
CHANGE

B Subscription TV Penetration (Household)

B Subscription TV Penetration (Population) _ 1 3%

* Data estimated for the following concessionaires who had not submitted data at the date of publication:
Q1 2023 — Q1 2024: Greendot Limited
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GROSS
REVENUES

$150m

Y-0-Y
PERCENT
CHANGE

-2.0%

Q-0-Q
Ie PERCENT
s CHANGE

-4.5%

9/13/2024

Subscription TV Revenues

MILLIONS

GROSS REVENUES FROM SUBSCRIPTION TV SERVICES
FROM Q1 2023 TO Q1 2024

TTD 250

TTD 200

153 154 150 157 150

TTD 150 *— —— ————— &——_

TTD 100

TTD 50

TIDO
Jan-Mar 2023*  Apr-Jun 2023*  Jul-Sep 2023*  Oct-Dec 2023*  Jan-Mar 2024*

=@= Gross Revenues from Subscription TV Services

* Data estimated for the following concessionaires who had not submitted data at the date of publication:
Q1 2023 - Q1 2024: Greendot Limited
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HHI

3,338

Y-0-Y
PERCENT
CHANGE

-0.4%

Q-0-Q
PERCENT
CHANGE

1.5%
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Subscription TV HHI
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HHI for Subscription TV Services
from Q1 2023 to Q1 2024

3,351 3,358 3,308 3,288 3,338

Mar-2023* Jun-2023* Sep-2023* Dec-2023* Mar-2024*

——Subscription TV HHI

* Data estimated for the following concessionaires who had not submitted data at the date of publication:
Q1 2023 - Q1 2024: Greendot Limited
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Y-0-Y
/.'ﬁ PERCENT
CHANGE

3.1%

9 Q-0-Q
Iee PERCENT
CHANGE

-3.9%

9/13/2024

Subscription TV
Average Revenue Per User

ARPU for Subscription TV Services
from Q1 2023 to Q1 2024

TTD 900
TTD 800
TTD 700

Jan-Mar 2023*  Apr-Jun 2023*  Jul-Sep 2023*

B Subscription TV ARPU

Oct-Dec 2023*

675 690 687 724 696
TTD 600
TTD 500
TTD 400
TTD 300
TTD 200
TTD 100
TTDO — e e e —

Jan-Mar 2024*

* Data estimated for the following concessionaires who had not submitted data at the date of publication:

Q1 2023 — Q1 2024: Greendot Limited

TATT: 2/10/1/3

29



Free-to-Alir Radio
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GROSS
e REVENUES
$29.9m

Y-0-Y
PERCENT

CHANGE

10.7%

Q-0-Q
PERCENT
CHANGE

-11.0%

9/13/2024

Free-to-Alr Radio Revenues

GROSS REVENUES FROM FREE TO AIR RADIO SERVICES
FROM Q1 2023 TO Q1 2024

TTD 40

TTD 35 30.3

TTD 30 27.0 25§

TTD 25

TTD 20

TTD 15

TTD 10

TTD 5

TTDO

33.6
29.9

MILLIONS

JAN-MAR APR -JUN JUL-SEPT OCT-DEC JAN-MAR
2023* 2023* 2023* 2023* 2024*

—o—Total Gross FTA Radio Revenues

» Data estimated for the following concessionaires who had not submitted data at the date of publication:
Q1 2023-Q1 2024: Kaisoca, Trinibashment Limited
Q4 2023-Q1 2024: Upward Trend
Q1 2024: Trinidad and Tobago Radio Network
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Free-to-Air Radio HHI
% 455 HHI for Free to Air Radio Services

10,000
9,000
8,000
PET?-gI;(NT 7,000
{.‘ﬁ CHANGE 6,000
5,000
4,000
3.9%
2,000
1,000 438 469 437 483 455
0
Mar-2023* Jun-2023* Sep-2023* Dec-2023* Mar-2024*
Q-0-Q
PERCENT
CHANGE ——FTA Radio HHI

-5.8%

» Data estimated for the following concessionaires who had not submitted data at the date of publication:
Q1 2023-Q1 2024: Kaisoca, Trinibashment Limited
Q4 2023-Q1 2024: Upward Trend
Q1 2024: Trinidad and Tobago Radio Network
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GROSS
REVENUES

$10.3m

Y-0-Y
S PERCENT
Prad
1] CHANGE

13.2%

Q-0-Q
PERCENT
CHANGE

-1.2%

9/13/2024

Free-to-Alr TV Revenues

TTD 14

MILLIONS

TTD 12

TTD 10

TTD 8

TTD 6

TTD 4

TTD 2

TTDO

GROSS REVENUES FROM FREE TO AIR TV SERVICES
FROM Q1 2023 TO Q1 2024

S13.1
)
\_1.1
$10.1 ® $10.3

Jan-Mar 2023* Apr -Jun 2023* Jul-Sep 2023* Oct-Dec 2023* Jan-Mar 2024*

=0=FTA TV Revenues
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© 4600
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PERCENT
CHANGE
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9/13/2024
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Free-to-Air TV HHI

HHI for Free to Air TV Services
Q1 2023 to Q1 2024

4,551 4,675 4,600
4,411 4,204
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—FTA TV HHI
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Broadcasting Service via Cable TV Revenues

GROSS GROSS REVENUES BROADCASTING SERVICE VIA CABLE
REVENUES FROM Q1 2023 TO Q1 2024
$1.3m
z $1.8 $1.8
O TTD2 ° 0\51.6
S

TTD 2 ®
Y-0-Y D 1 S1.3 \1-3
@ PERCENT ° °

CHANGE TTD 1
TID1
-217.8%0
TID1
TIDO
TIDO
9 Q-0-Q
TH PERCENT TTD0
CHANGE Jan-Mar 2023* Apr -Jun 2023* Jul-Sep 2023* Oct-Dec 2023* Jan-Mar 2024*
- 18 . 8% =@=TV Broadcasting service via cable Revenues

« Data estimated for the following concessionaires who had not submitted data at the date of publication:
Q1 2023 — Q1 2024: W1 Sports, Twenty-Four Seven News and Sports Limited
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Broadcasting Service via Cable HHI

HHI
HHI for Broadcasting Service via Cable

1 601 Q12023 to Q1 2021
)

10,000
9,000
8,000
Y-0-Y 7,000
PERCENT
CHANGE 5,000
5,000
-26.0% 4,000 A
3,000 2,164
2,000 1,523 1,513 1,601
Q-0-Q 1,000
PERCENT
CHANGE 0
Mar-23* Jun-23* Sep-23* Dec-23* Mar-24*

5.8%

—TV broadcasting service via cable HHI

» Data estimated for the following concessionaires who had not submitted data at the date of publication:
Q1 2023 — Q1 2024: W1 Sports, Twenty-Four Seven News and Sports Limited
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