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Notes

1. Penetration rates have been calculated using the Central Statistical Office figures as follows: 

a) 1,367,764 - 2025 Mid-year population estimate

b) Number of households - 401,382 (Trinidad and Tobago 2011 Population and Housing Census 

Demographic Report, Central Statistical Office)

2. Average Revenue Per User (ARPU) is calculated for each quarter using total quarterly revenues 

divided by subscriptions.

3. The change in Fixed Internet subscriptions reported for the first quarter of 2026 reflects a data 

validation and clean-up exercise undertaken by one of the reporting operators. Accordingly, the 

reported change should not be interpreted as an actual change in market activity.

4. Fixed Internet revenues for Q1 2025 to Q4 2025 have been revised following the resubmission of 

data by an operator.
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Fixed Voice Subscriptions

TOTAL NUMBER OF 

SUBSCRIPTIONS

252,000

Q-o-Q

 PERCENT 

CHANGE

-14.0%

-9.4%

Y-o-Y

 PERCENT 

CHANGE
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Fixed Voice Penetration

FIXED VOICE 

PENETRATION PER 

100 INHABITANTS

18.5

Q-o-Q

 PERCENT 

CHANGE

-13.6%

-8.9%

Y-o-Y

 PERCENT 

CHANGE

FIXED LINE 

PENETRATION PER 
100 HOUSEHOLDS

55.2

Q-o-Q

 PERCENT 

CHANGE

-14.6%

-9.8%

Y-o-Y

 PERCENT 

CHANGE

TATT: 2/10/1/3 79/29/2026

21.4

21.1

20.6

20.3

18.5

64.6

63.9

62.2

61.2

55.2

0 10 20 30 40 50 60 70

Jun-2025

Sep-2025

Dec-2025

Mar-2026

Jun-2026

Penetration Rate of Fixed Line Subscriptions
 from Q2 2025 to Q2 2026

Fixed Voice Penetration (Household)

Fixed Voice Penetration (Population)



Fixed Voice Revenues
GROSS 

REVENUES

$64.7m

$

Q-o-Q

 PERCENT 

CHANGE

-4.3%

-3.3%

Y-o-Y

 PERCENT 

CHANGE
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Fixed Voice Average Revenue Per User
ARPU

$248

Q-o-Q

 PERCENT 

CHANGE

7.4%

2.9%

Y-o-Y

 PERCENT 

CHANGE
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Fixed Voice HHI
HHI

3,010

Q-o-Q

 PERCENT 

CHANGE

-5.7%

-3.8%

Y-o-Y

 PERCENT 

CHANGE
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Mobile Voice Subscriptions
TOTAL NUMBER OF 

SUBSCRIPTIONS

1,726,000

Q-o-Q

 PERCENT 

CHANGE

0.4%

0.6%

Y-o-Y

 PERCENT 

CHANGE
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Mobile Voice Penetration
MOBILE VOICE 

PENETRATION 

PER 100 

INHABITANTS

126.2

Q-o-Q

 PERCENT 

CHANGE

-0.4%

0.6%

Y-o-Y

 PERCENT 

CHANGE
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Mobile Voice Revenues
GROSS 

REVENUES

$ 178.2m

Q-o-Q

 PERCENT 

CHANGE

-0.6%

8.1%

Y-o-Y

 PERCENT 

CHANGE
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Average Revenue Per User

Mobile Voice Services 
ARPU

$103.5

Q-o-Q

 PERCENT 

CHANGE

-0.4%

7.5%

Y-o-Y

 PERCENT 

CHANGE
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$
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Mobile Voice HHI
HHI

5,014

Q-o-Q

 PERCENT 

CHANGE

0.1%

-0.04%

Y-o-Y

 PERCENT 

CHANGE
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Mobile Internet
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Mobile Internet Subscriptions
TOTAL NUMBER OF 

SUBSCRIPTIONS

760,000

Q-o-Q

 PERCENT 

CHANGE

-6.3%

-3.9%

Y-o-Y

 PERCENT 

CHANGE
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Mobile Internet Penetration
MOBILE INTERNET 

PENETRATION PER 100 

INHABITANTS

55.6

Q-o-Q

 PERCENT 

CHANGE

-6.2%

-3.8%

Y-o-Y

 PERCENT 

CHANGE
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Mobile Internet Revenues
GROSS 

REVENUES

$ 320.8m

Q-o-Q

 PERCENT 

CHANGE

-1.0%

-0.6%

Y-o-Y

 PERCENT 

CHANGE
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Average Revenue Per User

Mobile Internet Services 
ARPU

$413.5

Q-o-Q

 PERCENT 

CHANGE

2.7%

3.2%

Y-o-Y

 PERCENT 

CHANGE
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Mobile Internet HHI
HHI

5,245

Q-o-Q

 PERCENT 

CHANGE

-2.1%

-1.5%

Y-o-Y

 PERCENT 

CHANGE
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Fixed Internet
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Fixed Broadband Subscriptions
TOTAL NUMBER OF 

SUBSCRIPTIONS

406,200

Q-o-Q

 PERCENT 

CHANGE

-3.2%

0.9%

Y-o-Y

 PERCENT 

CHANGE
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* Data estimated for the following concessionaire who had not submitted data at the date of publication: 

   Q2 2025 – Q2 2026: Greendot Limited

9/29/2026
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Fixed Internet Penetration
FIXED INTERNET 

PENETRATION 

PER 100 

INHABITANTS

29.7

Q-o-Q

 PERCENT 

CHANGE

-3.3%

1.0%

Y-o-Y

 PERCENT 

CHANGE

FIXED INTERNET 

PENETRATION 

PER 100 

HOUSEHOLDS

95.7

Q-O-Q

 PERCENT 

CHANGE

-3.5%

0.9%

Y-O-Y

 PERCENT 

CHANGE
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Data estimated for the following concessionaires who had not submitted data at the date of publication: 

  Q2 2025 – Q2 2026: Greendot Limited

 

Fixed Internet penetration per 100 households is calculated as the number of residential subscriptions divided by the number of households x 100
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Fixed Internet Revenues

GROSS 

REVENUES

$ 376.8m

Q-o-Q

 PERCENT 

CHANGE

2.8%

1.2%

Y-o-Y

 PERCENT 

CHANGE
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* Data estimated for the following concessionaires who had not submitted data at the date of publication: 

    Q2 2025 – Q2 2026: Greendot Limited
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Fixed Internet 

Average Revenue Per User
ARPU

$897.8

Q-o-Q

 PERCENT 

CHANGE

2.7%

0.9%

Y-o-Y

 PERCENT 

CHANGE
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$
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* Data estimated for the following concessionaires who had not submitted data at the date of publication: 

  Q2 2025 – Q2 2026: Greendot Limited
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Fixed Internet HHI
HHI

2,366

Q-o-Q

 PERCENT 

CHANGE

-2.1%

-3.1%

Y-o-Y

 PERCENT 

CHANGE
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* Data estimated for the following concessionaires who had not submitted data at the date of publication: 

  Q2 2025 – Q2 2026: Greendot Limited
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Subscription TV
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Subscription TV 
TOTAL NUMBER 

OF 

SUBSCRIPTIONS

186,000

Q-o-Q

 PERCENT 

CHANGE

-5.9%

0.5%

Y-o-Y

 PERCENT 

CHANGE
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* Data estimated for the following concessionaires who had not submitted data at the date of publication: 

    Q2 2025 – Q2 2026: Greendot Limited   

TV Subscriptions refer to subscriptions to Subscription TV services
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Subscription TV Penetration

SUBSCRIPTION TV 

PENETRATION PER 

100 INHABITANTS

13.5

Q-o-Q

 PERCENT 

CHANGE

-6.9%

0.7%

Y-o-Y

 PERCENT 

CHANGE

SUBSCRIPTION TV 

PENETRATION PER 

100 HOUSEHOLDS

45.9

Q-o-Q

 PERCENT 

CHANGE

-5.9%

0.7%

Y-o-Y

 PERCENT 

CHANGE
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* Data estimated for the following concessionaires who had not submitted data at the date of publication: 

 Q1 2025 – Q1 2026: Greendot Limited
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Subscription TV Revenues
GROSS 

REVENUES

$140m

Q-o-Q

 PERCENT 

CHANGE

-4.1%

2.2%

Y-o-Y

 PERCENT 

CHANGE
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$
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* Data estimated for the following concessionaires who had not submitted data at the date of publication: 

   Q2 2025 – Q2 2026: Greendot Limited
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Subscription TV 

Average Revenue Per UserARPU

$759

Q-o-Q

 PERCENT 

CHANGE

3.3%

3.3%

Y-o-Y

 PERCENT 

CHANGE

$
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* Data estimated for the following concessionaires who had not submitted data at the date of publication: 

 Q2 2025 – Q2 2026: Greendot Limited
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Subscription TV HHI
HHI

3,571

Q-o-Q

 PERCENT 

CHANGE

-0.2%

-2.9%

Y-o-Y

 PERCENT 

CHANGE
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* Data estimated for the following concessionaires who had not submitted data at the date of publication: 

Q2 2025 – Q2 2026: Greendot Limited

3,579 3,611 3,634 3,676 3,571
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Free-to-Air Radio
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Free-to-Air Radio Revenues

GROSS 

REVENUES

$24.2m

Q-o-Q

 PERCENT 

CHANGE

-16.8%

3.0%

Y-o-Y

 PERCENT 

CHANGE

• Data estimated for the following concessionaires who had not submitted data at the date of publication: 

     Q2 2025-Q2 2026: Trinidad and Tobago Radio Network (96.1FM, 94.7FM, 107.7FM)

    Q4 2025- Q2 2026: Scorch Radio (101.1FM); Upward Trend Entertainment (97.5FM)

    Q2 2026: Trinibashment (91.1FM)
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Free-to-Air Radio HHI
HHI

478

Q-o-Q

 PERCENT 

CHANGE

0.6%

10.4%

Y-o-Y

 PERCENT 

CHANGE
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• Data estimated for the following concessionaires who had not submitted data at the date of publication: 

     Q2 2025-Q2 2026: Trinidad and Tobago Radio Network (96.1FM, 94.7FM, 107.7FM)

    Q4 2025- Q2 2026: Scorch Radio (101.1FM); Upward Trend Entertainment (97.5FM)

    Q2 2026: Trinibashment (91.1FM)
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Free-to-Air TV
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Free-to-Air TV Revenues

GROSS 

REVENUES

$4.9m

Q-o-Q

 PERCENT 

CHANGE

-67.1%

-5.8%

Y-o-Y

 PERCENT 

CHANGE
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Free-to-Air TV HHI
HHI

4,028

Q-o-Q

 PERCENT 

CHANGE

-8.5%

-8.1%

Y-o-Y

 PERCENT 

CHANGE
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Broadcasting Service via 
Cable TV
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Broadcasting Service via Cable TV Revenues

GROSS 

REVENUES

$1.3m

Q-o-Q

 PERCENT 

CHANGE

27.8%

18.2%

Y-o-Y

 PERCENT 

CHANGE
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$

• Data estimated for the following concessionaires who had not submitted data at the date of publication: 

     Q2 2025 – Q2 2026: WI Sports

     Q2 2026 – IBN Communications Company Limited 

    
9/29/2026
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 FROM Q2 2025  TO Q2 2026

TV Broadcasting service via cable Revenues



HHI

3,217

Q-o-Q

 PERCENT 

CHANGE

45.7%

8.0%

Y-o-Y

 PERCENT 

CHANGE

TATT: 2/10/1/3 439/29/2026

Broadcasting Service via Cable HHI

• Data estimated for the following concessionaires who had not submitted data at the date of publication: 

     Q2 2025 – Q2 2026: WI Sports

     Q2 2026 – IBN Communications Company Limited 
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